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01 / Make the product understandable

A focused storefront introduction
Role: owner-operated product brand and storefront implementation. Amadeus is our own business, not an outside

client.

Customer task: understand the product, its size and price, then find the shopping path.

Implementation: a product-led homepage with a clear description, visible size and price, and direct links to

shopping and product details.

Checked September 21, 2026: homepage rendered; the Shop navigation opened the product page.

View the public page

https://www.amadeusapothecary.com/
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02 / Bring the purchase details together

A product page with useful context
Role: owner-operated product brand and storefront implementation. Amadeus is our own business, not an outside

client.

Customer task: evaluate the product and locate purchase, shipping and support information.

Implementation: product presentation, size and price, quantity and purchase controls, plus links to

shipping and support information.

Checked September 21, 2026: product page rendered with these elements. No order or payment was placed for this

case study.

View the public page

https://www.amadeusapothecary.com/products/grass-fed-tallow-rosehip-restorative-facial-cream
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03 / Support use after purchase

Practical guidance, easy to reach
Role: owner-operated product brand and storefront implementation. Amadeus is our own business, not an outside

client.

Customer task: find a starting routine without having to complete a quiz or email signup.

Implementation: a How to use navigation link leading to a dedicated page with preparation, application and

routine guidance.

Checked September 21, 2026: the How to use link opened the guide. These captures demonstrate presentation, not

clinical outcomes or measured sales improvement.

View the public page

https://www.amadeusapothecary.com/pages/skin-assessment

